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Company

“Autofocus 6”: 
2 prizes in this edition

A dual award and a new venue, as the 

young art competition promoted by 

VANNI reached its sixth edition. The new 

Baricole showroom will from now on 

have a room dedicated to competition-

winning works. This time round there was 

one single inauguration for two different 

artists and their projects: Simone Bubbico 

and his totemic characters in contrasting 

light and shade won the exhibition 

section, while Irene Pittatore, who won 

the performance section with her “Last 

Rooms”, gave a taste of her work on 

Vanitas exclusively got up for the guests 

at the vernissage. Autofocus is getting a 

name in young artist circles for the rigour 

of its selection standards. The works of 

three more young artists, Matteo Antonini, 

Giorgio Cugno and Silvia Margaria, were 

this year chosen to be shown in the 

emerging contemporary art event, The 

Others, held in Turin during the month of 

November.



Company

Shooting DERAPAGE

The perfect set-up to show off the 

new collection of DERAPAGE sun 

and prescription glasses: avant-garde 

eyewear in an ultramodern electro-thermal 

power station. Complex technology, 

dynamism and design were the features 

in common.

Shooting of the new DERAPAGE publicity 

campaign took place in Italy’s most up-

to-date cogeneration plant: the North 

Turin power station of Iren Energia, which 

uses the latest technology to produce 

electricity and simultaneously tele-heating 

for over 550,000 inhabitants. A glimpse of 

the future in today’s city landscape. The 

DERAPAGE shots captured the perfect 

blend of eyewear style and state-of-the-

art generator architecture. Broad angle 

takes in the premises as a whole, and 

then we zoom in on a detail of the frames 

being worn.



Company
The new 
Baricole showroom

In Turin dialect baricole means ‘specs’, 

glasses. Baricole isn’t a shop, it’s the 

showroom for Nico-design, the sole brand 

on show being VANNI and DERAPAGE. 

As of December 2014 Baricole has new 

premises in Turin’s Piazza Carlo Emanuele 

II (popularly known as Piazza Carlina). 

This is a favourite haunt of the Torinesi, 

right in the old centre where we now have 

a ground-floor in a fine seventeenth-

century palazzo.

Every detail of the place recalls eyewear 

design. Behind Baricole there is a 

business company: so the space has 

been designed to feature the various 

production phases and how the VANNI 

and DERAPAGE materials are created: 

exclusive patterned acetates, metals with 

‘first-ever’ surface treatments.

Furnishing is simple, light and eclectic: 

shelves made out of skateboard planks 

(homage to youthful zest) and plain 

wooden crates that were used on the 

production line years ago. Behind each 

showcase are backdrops made up of 

‘curtains’ of raw materials: metal or 

acetate spectacle fronts, or metal rims. 

A ‘museum’ corner in which to blow 

our own trumpet with frames that made 

history in the two brands, ranging from the 

collections for Lido de Paris to goggles 

that were all the rage in 1980s America, 

or the glasses worn by Beyoncé. Quite 

a little “Hall of Frame”. Then there is 

the ‘temporary’ area where we host art 

exhibitions for Autofocus competition 

winners, or special events.



Company

EDT teams up with 
VANNI
Anyone who travels knows Lonely 

Planet, the guidebooks that made travel 

history. VANNI got together with EDT, the 

publishers for Lonely Planet in Italy, over 

the new guide to the best restaurants 

in Turin and Milan, “I Cento di Torino e 

Milano 2015”, (Turin and Milan’s 100 best, 

2015). The book launch was a glittering, 

mouth-watering evening in Turin at the 

Baricole showroom.



Company

Stickers flat out
Rarely has it been easier to brighten up 

your window: VANNI stickers will add a 

touch of colour and style to your shop. 

Here is a selection of the most suc-

cessful displays in Italy and around the 

world.



Press Release
international Press Release

June 2014 - December 2014

CINA
Hong Kong Tatler

June 2014
page 85

VANNI - Tangram

ITALY
Very Elle
July 2014
pag. 125
VANNI - Tangram

ITALY
SHOP IN THE CITY

July 2014
page 89

VANNI - Tangram

ITALY
BLINK
October 2014
page 52
VANNI - Surf-ing



Editorial

Milano and 
EXPO 2015
Milano and Expo 2015: let’s see what’s 

about to happen in town for this year Uni-

versal Exposition, scheduled right after 

the upcoming MIDO. 

From May 1 to October 31 2015 Milan 

will host the event that remains an un-

missable showcase for Countries of the 

world, where they can show the best of 

their technologies and innovations, and 

thus – this is the aim and hope - stimulate 

human progress.

“Feeding the Planet, Energy for Life” is the 

theme and the common thread of Expo 

Milano 2015: it will encourage internatio-

nal discussion through the events organi-

zed both inside and outside the exhibition 

space. The aim is to give a concrete an-

swer to a vital need for mankind: to ensu-

re enough healthy food for all, respecting 

Nature and its delicate balance, avoiding 

food excess and injustice. 

The Participating Countries, to date more 

than 140, will present technical solutions 

at their Pavilions and share know-how to 

meet the epochal challenge of a world 

that is experiencing strong contradic-

tions. While there are still hungry people 

(about 870 million undernourished peo-

ple in 2010-2012), on the other hand the-

re are those who die from poor nutrition 

and disorders associated with excessive 

food intake (about 2.8 million deaths from 

diseases related to obesity or weight pro-

blems). 

The Milan Expo will launch a new model 

for the Universal Exposition: the aim is 

not just to demonstrate the most advan-

ced technologies for a sustainable future, 

but to be a global and interactive event, 

whose key players are the Participating 

Countries, International Organizations, 

Civil Society associations, Partners and 

the International Scientific and Economic 

Community.

Expo Milano 2015 will be the platform to 

share ideas and solutions on the topic of 

nutrition; it will stimulate creativity and 

promote innovation of companies.

Built as a city, with streets, restaurants, 

places for events and concerts, the exhi-

bition area will be a live stage from mor-

ning to night, animated by thousands of 

performances, concerts, workshops and 

exhibitions: 20 million visitors are expec-

ted. It extends over an area of about one 

million square meters located north-west 

of Milan and is easy to reach because it is 

linked to two highways, a few kilometres 

away from the airports of Linate and Mal-

pensa and connected via high-speed rail 

line and the metro.

http://www.expo2015.org/it



Tradefairs and Events 
a quarter packed with 
fairs

Kicking off in 
Stockholm
The first fair after the summer break 

was Stockholm in late August. On the 

crest of their new marketing company 

John and Mike Sweden, Michele 

and Gianmaria were in pole position 

challenging the northern European 

market with VANNI collection 

novelties.

Bringing off the 
double at Las Vegas 
A first baptism of South West heat for 

VANNI and the new distributors Design 

Gallery by Match Eyewear at Vision 

Expo Las Vegas. They brought a team 

of agents raring to get to grips with 

the US West Coast market. Number 2 

was the DERAPAGE performance in 

this gambling capital. Our distributors 

Studio Optyx brought off a great coup 

in terms of sales and visibility.

Fairs and Events

SILMO 2014
Primed by an intense briefing session 

with the FMI-Paris team, we found 

last September’s Silmo lived up to 

expectations as a world eyewear 

venue. The foreign buyers love it and 

the fair’s special trend area, the Village, 

has lost none of its gloss. This year’s 

presentation earned higher marks 

than previous editions for its attractive 

look and attention to style. The new 

VANNI and DERAPAGE launch was an 

opportunity to boost the 2015 sales 

campaign with our well-tried foreign 

partners and make some new contacts 

for the future.

Da.te
Following its successful debut in 

October 2013, in mid-October 2014 we 

saw the second edition of DaTE, the 

August 2014 - January 2015

26/29 September 2014

SILMO - Paris - France

11/13 October 2014

DATE - Milan - Italy

13/14 October 2014

ITALIAN EYEWEAR WORKSHOP

Milan - Italy

18/20 October 2014

DESIGN YOUR - Bari - Italy

20/22 October 2014

IOFT - Tokyo - Japan

5/7 November 2014

HK Optical Fair - Hong Kong - Cina

9/11 January 2015

OPTI MUNICH - Munich - Germany



Fairs and Events

exclusive venue for research-based 

international eyewear – a must for the 

new VANNI and DERAPAGE collections, 

fresh from Paris. The event hosted a 

select field of the world’s best eyewear 

brands. Born as a joint venture by The 

WHITE Club and Caretti Consulting, 

DA.te owes its name to the Japanese 

trend whereby wearing a pair of glasses 

is the epitome of joy. Youngsters in 

the land of the Rising Sun will don un-

graded spectacles as a fashion object 

like any other accessory.

Down the US east 
coast

In October ANFAO (the Italian 

Association for Optical Articles) 

liaised with ICE (Italy’s Foreign Trade 

Institute) to promote Made in Italy 

via two events targeting a choice 

list of buyers in the sector. Chicago 

pooled possible customers from North 

America, followed by Miami for the 

centre and south. We took part with 

V and D.

Design your …
eyewear, sea-views 
and glasses at Bari
Now in its third edition, Design Your 

is where eyewear creativity becomes 

a cult. A Bari sea-gazers’ get-together 

for freelance opticians who have opted 

for independence concerning what 

brands to offer the public. VANNI and 

DERAPAGE never miss and, as usual, 

took their place among the eyewear 

designer elite last October.

Hong Kong closes the 
tradefair year for Nico-
design…
Last November for the Hong Kong 

Optical Fair Nico liaised with its 

VANNI and DERAPAGE distributors for 

China, Aofu, to present the collection 

novelties. Amid the appreciative Asian 

public, we made some special contacts 

in the Philippines, Iran and Malaysia. 

It was a first for the new DERAPAGE 

distributors in Hong Kong, so fingers 

crossed for the Subvision Ltd team.

2015 kicks off 
in Munich
Munich’s Opti lived up to its reputation, 

a mine of new ideas and care for detail. 

VANNI added a note of new year style 

to the Yes! pavilion.



Flash News

Press and Cinema

QUALUNQUE COSA SUCCEDA
Italian Fiction - RAI 1 

I DELITTI DEL BAR LUME
Sky Fiction

ZELIG
 Italian Show - Italia1



Flash News

Agents up a tree
Late summer saw the agents’ meeting to 

beat all agents’ meetings. VANNI’s Italian 

sales force – and the whole Nico staff 

– took to the trees for a day of carefree 

devilry at the Tre Querce park near Turin. 

Special prizes for physical prowess went 

to Michele, Massimiliano and Massimo, 

along with Pino and Davide, for intrepi-

dly tackling the toughest tree-climbing 

courses. A special mention to Cristina 

Cuppone and Daniela for keeping up ne-

arly to the end. Honourable mention to all 

French agents in Turin
Three sizzling days for the VANNI and 

DERAPAGE sales force in France. The 

whole of FMI-Paris convened in Turin last 

June. For those who had yet to see where 

V and D hail from, and a much-needed 

breather in which to get the full low-down 

on the product. Go-karting in the evening 

to unwind: in an exciting neck-and-neck 

the dauntless Serge just pipped Nicolas 

to the post. France, France, flat out all the 

way.

the rest for gritting their teeth and dan-

gling four metres above the ground.

The Others: 
not eyewear but 
emerging artists
Not your classic VANNI venue: what was 

on display was not glasses this time, 

but works of art from the finalists of the 

Autofocus contest. The Others, held at 

the erstwhile Turin prison, was voted an 

unexpected success by public and critics 



Flash News

USA and Georges et Phina in Canada. An 

update on sales strategy, communica-

tions and a training session on the new 

product lines. It starts the new year rolling 

in a spirit of efficient determination, and a 

suitcase of novel ideas to show for it.

Aibi – Friends 
of abandoned 
children
Nico-design continues its support for the 

Italian association for abandoned chil-

dren. Via our participation in the Chri-

alike, attracting start-up galleries but also 

some international names. An opportuni-

ty to drink in some creative ideas for the 

new eyewear collections, since it is to art 

we turn.

US and Canada 
Mission
The end-of-year mission to Long Island 

(NY) and Montreal (Quebec) is now a 

calendar fixture where we meet up with 

the sales forces that distribute VANNI in 

the two countries: Match Eyewear in the 

stmas solidarity market in Milan, we keep 

up our commitment to the less lucky little 

ones.



Network

Evento l’Immagine - Grezzana (VR)

Ottica Montinaro - Calimera (LE) La Lente Event - Ferrara

Kungälv Event - Göteborg - Sweden IOFT - Tokyo

Trunk shows in Italy 
and abroad
A few shots of the recent trunk shows in 

Italy, Canada and Croatia.

From South Africa…
Excellent feedback from VANNI distributor 

Meskin in Johannesburg who took part in 

the mid-August tradefair. The market is 

coming up with some splendid results. 

…and Japan
November is our traditional appointment 

with Ioft in Tokyo, the tradefair attended 

by Orient, the VANNI distributors in Japan. 

The collections were appreciated and 

trade seems fair, despite the doldrums 

Japan is going through.

SAOA CONNEX - Sudafrica


