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DERAPAGE ON SECOND LEG OF “TOUR OF SPEED”

Our brand Derapage owes its name to a French motor racing term now universally used to descr
the driver tackles a corner at speed whilst maintaining control of the vehicle. The essential eler
of dérapage, speed and control, have inspired the new publicity campaign for our brand. With *
Speed” we take our award winning glasses to diverse world speed capitals, not only motor raci
also other famous locations of sporting activities, where men and women push themselves to the
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The “Tour of Speed” set sail on its second leg in August. The DERAPAGE new collection was all at
historic “Copa del Rey Mapfre” in Palma di Mallorca, Spain, one of the most prestigious sailing reg
the Mediterranean. DERAPAGE continues to take part in world class speed events from the rst f
appearance atthe World Bob Sleigh Championships in the mountain resort of St. Moritz, to the heat of
During the nal of the 35th Copa del Rey, a team of DERAPAGE photographers battled di cult con
and beat the wind and the waves to get some amazing shots on board several di erent yachts a
as at the Palma Royal Yacht Club. Exceptional models for a day, the sailors of the sailing teams
di erent DERAPAGE glasses from the new collection, living the claim that “the look for those that
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